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The backstory: 

The look: 

The highlights: 

—WILL WELCH 

Jeff Halmos (left) 
and Sam Shipley  

in clothes of their 
own design.

Try On 
Shipley & 
Halmos 
The Trovata 
castaways launch 
their new line

—CHANDLER BURR

Sid  Mashburn,  owner  of  At lanta ’s  f inest  new c loth ier,  c lever ly  set  up  shop in  the  c i ty ’s  newly 
h ip  West  Midtown,  opposi te  one of  i ts  best  restaurants,  Bacchanal ia .  H is  store,  which  looks 
l ike  a  min imal ist  hunt ing  lodge,  features  handpicked stuff  l i ke  Brune l lo  Cuc ine l l i  cashmere, 
A .P.C.  jeans,  and handsewn Quoddy moccas ins—as wel l  as  Mashburn ’s  own l ine  of  bespoke 
sh ir ts  and su i ts .  “But  we don ’ t  do  any p leats , ”  he  says.  “ Somebody to ld  me,  ‘At lanta ’s  the 
cap i ta l  of  p leats . ’  I  sa id ,  ‘Exact ly.  Those guys don ’ t  need any more. ’  ”  For  th is  and the  99 other 
best  men ’s  stores  in  Amer ica,  go  to  GQ.com and c l ick  on  the  ‘GQ 100. ’ —KATHERINE KINGSLEY

Dig the New Sid Mashburn

www.parfumerie-generale.com | $85
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How a young hard-core chemist concocted Europe’s coolest new fragrance

Left: Jacket, $407. Pants, $221. Shirt, $163. Tie, $87. Right: Cardigan, $327. Shirt, $163. Jeans, $163. All (including hers) at Barneys New York; Drewlewis, Atlanta; Odin, N.Y.C.


